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INTISARI

~ Penelitian ini bertujuan untuk mengetahui persepsi petani salak pondoh di
mshan Purwobinangun dalam menentukan saluran pemasaran serta [aktor-
e mtemnal din eksternal yang memengaruhinya. Kalurahan ini merupakan
= produksi salak dengan berbagai saluran pemasaran seperti: petani—pedagang
@r. petani—pengepul-pedagang pasar, dan petani—kelompok tani-mitra ekspor.
ode penelitian yang digunakan adalah pendekatan kuantitatif’ dengan teknik
Bses terhadap 30 petani akuf Data dikumpuikan melalui kuesioner dan
Bwancaru, kemudian dianalisis dengan regresi linier berganda dun uji asumsi
Sk menggunakan SPSS. Hasil penelitian menunjukkan bahwa persepsi petani
En menentukan saluran pemasaran dipengaruhi oleh faktor imternal {umur,
Sdidikan non-formal, pengalaman berusahatani, dan Tuas lahan) serta fakror
sternal (akses informasi pasar, harga, dan kualitas buah). Di antara semua fiiktor,
Bmudahan akses informasi pasar, harga, dan kualitas buah terbukii paling
fikan memengaruhi perscpsi petani dalam memilih sahiran pemasaran yang
Bsgeap cfisicn dan menguntungkan, Pemberdayasn yang dilakukan bertujuan
k meningkatkan perilaku petani dalam mengakses informasi pemasdran
3 media sosial Facebook. Hasil pemberdayaan menunjukkan bahwa evaluasi
=1 menunjukkan reaksi sangal sewju dengan penyuluban. Hasil lavel-2
mjukkan peningkatkan pada aspek pengetshuan, sikap, dan keterampilan.
ektivitas penyuluhan aspek pengefabuan sebesar 34%, aspek sikap sebesar 11%,
= a=pek keterampilan schesar 45%. :

-

Kunci : Persepsi, Saluran Pemasaran, Salak Pondoh
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FARMERS' PERCEPTIONS TO DETERMINE THE MARKETING
CHANNELS OF PONDOH SALAK FRUIT (CASE STUDY IN
PLRWOBINANGUN DISTRICT

By:
Emelia

ABSTRACT

This study aims (o explore the perceptions of salak pondoh farmers in
ghan Purwohinangun in determining marketing channels, as well as the
and extermal factors that influence their decisions. Kalwrahan
mangun is a major production center for salak {snake frint), where various
eting channels are available, such as' farmer—marker rader, farmer—
m arket trader, and farmer—farmer group—export pavmer. The research
hod used is a quuntitative approach with a census technigue invelving 30 active
ers. Data were collected through questionnaires and interviews, and then
ed using mudtiple linear regression and classical assumption tesis via SPSS
e. The results of the study show that furmers’ perceptions in choosing
griering channels are influenced by internal factors (age, non-formal education,
Jarming experience, and land area) und external fuctors (access to marker
sformation, price, and fruit guality). Among these, ease of access to market
smformation, price, and fruit guality were found to be the most significant varinbles
sfluencing the farmers’ pereeption in choosing markeling channels that are
eonsidered efficient and profitable. The empowerment program conducied aimed
to improve farmers' hehavior in accessing marketing information throush the
Facebook social media platform. The evaluation results of the empowerment
activity showed that level-1 (reaction} received a very positive response from
participants. Meanwhile, level-2 {learning outcomes) indicated improvements in
Enowledee, attitudes, and skills. The effectiveness of the extension was recorded as
Jollows: knowledee aspect increased by 34%, attitude aspect by 11%, and skill
aspect by 45%.

Keywords: Perception, Marketing Channels, Salak Pondoh
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