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OPTIMALISASI WEBSITE SEBAGAI MEDIA PEMASARAN DI PT MOUNT 

VERA SEJATI 

 

Oleh: 

Guntur Hardiansya 

 

Intisari 

Dalam era digital saat ini, website menjadi aset penting perusahaan untuk 

membangun citra merek, menjalin komunikasi dengan pelanggan, dan mendorong 

aktivitas bisnis. Namun, kepemilikan website saja tidak cukup tanpa optimalisasi 

yang tepat. Penelitian ini bertujuan mengoptimalkan website PT Mount Vera Sejati 

dengan Google Analytics  untuk menganalisis lalu lintas, audiens, perilaku, 

konversi, retensi, dan alur pengguna. Metode yang digunakan adalah deskriptif 

kuantitatif. Hasil menunjukkan peningkatan signifikan. Analisis Lalu Lintas 

mencatat rata-rata peningkatan sebesar 265.92%, dengan indikator tertinggi pada 

jumlah sesi 668.42%. Analisis Audiens menurut Negara menunjukkan kenaikan 

rata-rata 85.84%, dengan peningkatan tertinggi pada pengguna aktif dari Indonesia 

sebesar 163.64%, sedangkan Analisis Audiens menurut perangkat menunjukkan 

peningkatan rata-rata 101.10%, di mana perangkat mobile menjadi dominan dengan 

lonjakan pengguna aktif sebesar 185.71%. Pada Analisis Perilaku, rata-rata 

peningkatan mencapai 92.93%, dengan lonjakan tertinggi pada jumlah peristiwa 

sebesar 172.26%. Sedangkan pada Analisis Konversi peningkatan rata ratanya 

sebesar 1471.63%, dengan konversi tertinggi berpindah dari “Session Start” ke 

“Page View” 328,47%. Sedangkan Analisis Retensi mengalami kenaikan rata-rata 

sebesar 26.67%, dengan peningkatan tertinggi pada pengguna baru sebesar 33.33%. 

Pada analisis Alur Perilaku mengalami kenaikan rata-rata sebanyak 132.96% 

dimana memperlihatkan peningkatan sesi di halaman “Beranda” sebesar 205.19%. 

Secara keseluruhan, semua aspek analisis mengalami peningkatan, membuktikan 

bahwa optimalisasi website PT Mount Vera Sejati berhasil meningkatkan 

keterlibatan, jangkauan, dan efektivitas strategi digital yang diterapkan. 

Kata Kunci: Google Analytics , Optimalisasi, PT Mount Vera Sejati, Website 
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WEBSITE OPTIMIZATION AS A MARKETING MEDIA AT PT MOUNT VERA 

SEJATI 

 

by:  

Guntur Hardiansya 

 

Abstract 

 

The current digital era websites have become essential assets for companies to 

build brand image, establish communication with customers, and drive business 

activities. However, mere ownership of a website is not sufficient without proper 

optimization. This study aims to optimize the website of PT Mount Vera Sejati using 

Google Analytics to analyze traffic, audience, behavior, conversions, retention, and 

user flow. The method employed in this study is quantitative descriptive. The results 

indicated a significant improvement. Traffic Analysis recorded an average increase 

of 265.92%, with the highest indicator being the number of sessions, which rose by 

668.42%. Audience Analysis by Country showed an average increase of 85.84%, 

with the most substantial growth seen in active users from Indonesia at 163.64%. 

Meanwhile, Audience Analysis by Device revealed an average increase of 101.10%, 

where mobile devices dominated, with a surge in active users of 185.71%. In the 

Behavior Analysis, the average increase reached 92.93%, with the highest spike in 

the number of events, which rose by 172.26%. Conversion Analysis recorded an 

average increase of 1471.63%, with the most significant improvement seen in 

conversions from “Session Start” to “Page View”, which soared by 328.47%. 

Retention Analysis experienced an average rise of 26.67%, with the most notable 

increase in new users at 33.33%. Lastly, Behavior Flow Analysis showed an 

average increase of 132.96%, with sessions on the "Homepage" rising by 205.19%. 

Overall, all analytical aspects demonstrated improvement, confirming that the 

website optimization of PT Mount Vera Sejati successfully enhanced engagement, 

reach, and the effectiveness of the implemented digital strategies. 

Keywords: Google Analytics , Optimization, PT Mount Vera Sejati, Website 
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