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Intisari 

 

Penelitian ini bertujuan untuk mengetahui atribut kemasan yang paling disukai 

konsumen terhadap produk olahan labu kuning berupa brownies dengan merek 

Brownies Ndeso Kris Kris serta merancang kombinasi kemasan yang optimal. 

Penelitian dilakukan di Kecamatan Banyubiru, Kabupaten Semarang, menggunakan 

metode conjoint analysis dengan empat atribut kemasan: bentuk (slop tarik atas, slop 

tarik samping, buka normal atas), warna (putih-hitam-kuning cerah, putih-hitam-

oranye cerah, putih-hitam-oranye pastel), bahan (duplex, kraft 365 gsm, ivory), dan 

label (1, 2, 3). Sebanyak 45 responden yang pernah membeli produk olahan labu kuning 

diminta menilai 9 kombinasi stimulus kemasan yang disusun secara orthogonal melalui 

perangkat lunak SPSS. Hasil penelitian menunjukkan bahwa label merupakan atribut 

yang paling berpengaruh terhadap preferensi konsumen (51,60%), diikuti warna 

(27,42%), bentuk (11,43%), dan bahan (9,54%). Konsumen paling menyukai 

kombinasi kemasan dengan bentuk slop tarik atas, warna putih-hitam-oranye pastel, 

bahan ivory, dan merk dagang, komposisi, tanggal kadaluarsa, identitas produsen, saran 

penyimpanan, legalitas produk (Label 3) yang memuat informasi lengkap. Rancangan 

ini dinilai menarik secara visual, praktis, aman, serta memenuhi standar informasi 

pangan. Hasil penelitian ini dapat dimanfaatkan oleh produsen Brownies Ndeso Kris 

Kris sebagai dasar pengambilan keputusan dalam merancang kemasan yang paling 

diminati konsumen, sehingga secara langsung dapat meningkatkan daya tarik dan daya 

saing produk di pasar. dalam merancang kemasan yang sesuai preferensi konsumen 

guna meningkatkan daya saing produk. 

 

 

Kata Kunci: kemasan, brownies labu kuning, preferensi konsumen, analisis konjoin. 
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PACKAGING REDESIGN OF BROWNIES NDESO KRIS KRIS MADE  

FROM YELLOW PUMPKIN (Cucurbita moschata) AT KWT SIDO  

MAKMUR II, BANYUBIRU SUB-DISTRICT, SEMARANG REGENCY 

 

By: 

Fransiska Vara Dila Citra 

 

Abstract 

 

This study aims to identify the most preferred packaging attributes of consumers for a 

yellow pumpkin-based product in the form of brownies under the brand "Brownies 

Ndeso Kris Kris," and to design the optimal packaging combination. The research was 

conducted in Banyubiru Sub-district, Semarang Regency, using conjoint analysis with 

four packaging attributes: shape (top-pull slop, side-pull slop, standard top-open), 

color (white-black-bright yellow, white-black-bright orange, white-black-pastel 

orange), material (duplex, 365 gsm kraft, ivory), and label (1, 2, 3). A total of 45 

respondents who had previously purchased yellow pumpkin-based products were asked 

to evaluate 9 packaging stimuli combinations, generated orthogonally using SPSS 

software. The results showed that the label was the most influential attribute on 

consumer preference (51.60%), followed by color (27.42%), shape (11.43%), and 

material (9.54%). Consumers showed the highest preference for packaging that 

featured a top-pull slop shape, white-black-pastel orange color, ivory material, and a 

complete information label (Label 3), which includes brand, ingredients, expiration 

date, producer identity, storage instructions, and product legality. This design was 

perceived as visually attractive, practical, safe, and compliant with food labeling 

standards. The findings of this study can be used by the producers of Brownies Ndeso 

Kris Kris as a basis for making decisions in designing packaging that aligns with 

consumer preferences, thereby directly enhancing the product's appeal and market 

competitiveness. 

Keywords: packaging, yellow pumpkin brownies, consumer preference, conjoint 

analysis. 
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